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Abstract 

Domestic Tourism has been recognized as a pathway to generate economic benefits and to develop the resident 

population socially and economically. However, tourism requires a lot of participation and support by the resident 

population to be sustained. Getting participation and acceptance from resident‘s population is perhaps the greatest 

challenge for a national government and tourism markets. This challenge seems apparent in Nasarawa State, Nigeria 

which is characterized with culture, tribal and religious values practices and behaviour. The general objective of this 

research was to examine role of recreation behaviour in influencing domestic tourism participating in Nasarawa 

State, Nigeria. The specific objectives were to profile recreation behaviour of resident, examining antecedent factors 

influencing residents‘ recreation behaviour and evaluating residents‘ perceptions and attitudes towards domestic 

tourism. Data was collected using quantitative and qualitative methods. The research instrument was structured 

questionnaire for the public servants with a stratified simple sampling procedure where 388 questionnaires were 

administered, 371 were filed and returned which were physically checked, coded and entered into computer and 

analyzed and the response rate was 96%. Descriptive statistics were used to measure intervals and tendencies – test. 

Ordinary least square model was used to respond to the hypothesis, Pearson correlation was used to measure the 

relationships between variables while multiple regression analysis was used to reflect al the independent variables. 

The findings from the study reviewed that the residents‘ high income means a positive motivation for participation 

in domestic tourism in Nasarawa State. The findings also revealed that participation in domestic tourism are 

influenced by hindrances which must be addressed as it is the case in Nasarawa State. In addition, the study provide 

that residents‘ perception and attitudes toward domestic tourism were positive and indicate that how a people 

perceive the concept and activities of domestic tourism has an influence on whither to participate in tourism or not. 

Moreso, the result shows that the participation of residents in Nasarawa State, Nigeria can bring more positive than 

negative to the local economy of the state.so also, the findings revealed that public servants in Nasarawa state, 

Nigeria engage more in business, visit friends and relatives and wine and dine out during their leisure time and 

preferred friends, co-workers and family as travel companions when their engage in recreation and tourism 

activities. Friends and internet media were their sources of information about recreation and tourism activities. 

Recommendations are given on how government and policy makers in Nasarawa State, Nigeria can make 

contributions to develop domestic tourism. Finally, the study suggests further studies including conducting same 

research in Nasarawa State to involve all segment of the population as this focused in the public servants which 

income can be easily measured. The study concluded that recreation behaviours poses challenges in the rural and 

urban areas in Nigeria as in the case of Nasarawa State, Nigeria are yet to embrace the values of active recreation 

participation, despite knowledge of the recreation and tourism. Therefore, the only way to sustain domestic tourism 

participation is through the assessment of residents behaviours toward domestic tourism. 

 

Introduction 

Tourism is recognized as one of the key sectors of development in all countries and a major source of income jobs 

and wealth creation (Mossberg, 2007). Tourism plays an important role in the lives of people in developed countries 

and positively affects their feeling of well-being. It is becoming part of the lifestyle of an increasing number of 

people (Cracolici et al, 2013; Hill and Martin, 2012). Tourism included activities where people travel to and stay in 

locations outside their usual surrounding for a period of not more than one consecutive year for leisure, business or 

other purposes (UNWTO, 2012). As a worldwide occurrence it form a very important part of the service sector 
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strongly influencing the economy (Ninemeier and Perdue, 2008; Kay, 2003; KOC, 2004). For the tourism industry 

to maintain or improve its current status it is dependent on tourists‘ travel decisions which are reflected in travel 

behaviour (Vuuren and Slabbert, 2011). Cooper and Hall (2008) stated that tourism is subject to a collection of 

influences and factors that determine its relative distribution. 

It is therefore important for tourism product to understand the travel behaviour and more specific the travel 

behaviour of tourists, as it may assist in product development, improved marketing strategies, enhanced service 

delivery approaches and the creation of a competitive advantage. (Vuuren et al, 2011) therefore residents or tourists‘ 

behaviour plays an important role in domestic tourism as concept, industry and economy, and demands investigation 

in different geographical locations. 

Consumer behaviours play a key role for all marketing activities which have the main use of promoting and selling 

tourism products (Fratu, 2001). Consumer behaviour involves certain decisions, activities, experiences that satisfy 

the consumer needs and wants (Englis and Solomon, 2006) Consumer behaviour and consumer decision-making 

were analyzed in different studies (Hawkins, Best and Coney, 1995; Hsu, Tsai and Wu (2009; Baker and Crompton, 

2000; Moutinho, 2005; Sirakaya and Schiffman, O‘cass, Paladino and Carlson, 2014). However, studies on 

consumer behaviour in influencing choice of domestic tourism product is missing in Nasarawa state, Nigeria. 

In the United Kingdom Gilbert (1992) uncovered that it is important to uncover the characteristics of tourism as a 

product as they have an implication for the nature of consumer behaviour. Overseas consumer behaviour is 

influenced by motivation, holiday preference criteria and destination choice. VazTurney and Pereznebra (2007) 

analyzed the influence of human values on holiday destination choices in Australia and Brazil and summarized that 

it was important to know the relationship between consumer behaviour and the cultural values so as to be able to 

increase the production of consumer behaviour and choices made. In Brazil, perceived security threats have seen a 

decline in international tourism but an increase in domestic tourism. Zhou (2013) conducted an analysis between 

Chinese and foreign consumer behaviours. In foreign countries, the development of paid leave system is more 

mature, and most people travel in paid vacation time. While in China, paid leave system is only in large enterprises, 

and people can go on vacation or leave out. The spring festival, the Mid-Autum festival of home culture makes 

peoples‘ travel time received a very big restriction. 

From a regional perspective, Onna and Mihai (2010) analysed consumer buying in Africa and determined that the 

consumption of tourism products is dependent on discretionary time and income. Thus, much attention has been 

devoted to determining motives for travel behavior, both in terms of choosing one tourism product over another and 

regarding the decision to commit time and money to tourism, as opposed to alternative uses of those same resources. 

Consumers are influenced in their decision making processes by many internal and external motivators and 

determinants when they choose products. It is very difficult to research how these many motivators and determinants 

affect the consumer when they are making their choices. They may be affected in different ways, according to the 

type of product or service that thy are purchasing (Swarbrooke and Horner, 2007). Malik (2011) conducted a study 

on the current trends in tourist motivation in Egypt. Companies selling travel products make decisions regarding the 

holiday and should introduce new and innovative products so that they may withdraw or reduce the number of those 

products for which there is a declined demand. By knowing the motives that make the tourist to opt for a holiday, 

local management can take measures to encourage certain forms of tourism and to increase the number of tourists in 

their area. Also, by knowing turists wishes   and needs, they can prepare themselves to provide additional services 

that will increase revenue from tourism and help the local economy as well. 

Further, every human being needs a leisure time which could be utilized in certain recreational activities for 

rejuvenation. Positive recreation is neither a luxury nor unproductive activity, but a fundamental human need 

required to stay healthy. However, attitude can be one of the most difficult barriers to recreation participation 

(Bedni, 2000; Smith, Austin, Kennedy, Lee and Hutchinson (2005). Obinna, Owei, Ayodele and Okwakpam (2009), 

equally contend that attitude to recreation is one of the recreation challenges in the rural and urban areas of Nigeria.  

Kachoub (2010), reports that attitude is an intrinsic component that reveals one‘s thoughts and beliefs on a language, 

culture, people or an activity which consequently helps to predict the behaviour of the individual. From the 

foregoing, the only way to have sustainable domestic tourism is through the assessment of recreational behaviour in 

influencing domestic tourism participation in Nigeria.  
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In spite of the fact that participation in any form of tourism activities is dependent on the residents‘ characteristics 

and perceptions, studies on resident participation in tourism activities have hardly examined the behaviours of 

people as influence to their participation in tourism. There have been much studies on residents behaviours and 

perceptions of the impact of tourism development. But Nichuleset al., (2009) are of the view that the effects of such 

perceptions on community participation in tourism have been ignored to a large extent. There have been various 

studies on tourism in Nasarawa State Nigeria but these studies have largely centered on the harnessing tourism 

resources of the state. Thus there is a dearth of studies examining the resident behaviour in relationship to their 

participation in tourism activities. It is against this background that this study seeks to examine the role of recreation 

behaviour in influencing domestic tourism participation in Nasarawa State, Nigeria. 

Problem Statement 

Several studies have been conducted on consumer buying behavior; Cohen, Prayai, and Moital (2014 investigated 

consumer behavior in tourism in the UK and established that social media has developed into one of the most 

important influences on tourism consumer buying behaviour. Palami and Sohrabi (2013) conducted a study on 

consumer attitudes and behaviour when selecting a holiday destination on finish tourist on Kurdistan. The study 

established that the main reason behind the travel is of tourists is to experience a change of climate and to have time 

to relax with family, friends and relatives. Other elements that attract the tourist and modify their travel are 

uniqueness authenticity, sustainability, as well as wiliness. Bindu (2013) looked at the attitudes and buying 

behaviour of air travellers in contributing to a sustainable environment in Dubai. The study established that only 

majority of the Europeans actually consume sustainably in contrast to the Asian and Arab nationals population, the 

reason being more awareness and knowledge amongst foreigners than in comparison to the Asian and the Arab 

nationals. 

In spite of the above studies and others on travel behaviour, there has been scare literature that   focuses on the role 

of residents‘ behaviour in influencing domestic tourism participation within Nigeria and Nasarawa State in 

particular. However, previous studies were conducted in different geographical location or regions and the findings 

may not be applicable in the Nigerian setting given the different cultures, values, and religion and development 

stage. The aforementioned presented a knowledge gap which this study sought to address. Hence, the research work 

examined the role of residents‘ behaviour in influencing participation in domestic tourism in Nasarawa State, 

Nigeria. 

Research Hypotheses 

This study usedthe following hypotheses 

Resident recreational profile does not influencing participation in domestic tourism in Nasarawa State, Nigeria.  

Residents‘ perceptions and attitudes do not significantly influence domestic tourism in Nasarawa State, Nigeria. 

Nigeria Antecedent factors of residents do not influence recreational behaviour in  Nasarawa State, Nigeria. 

There exist no relationships between recreational behaviour and individuals‘ regular and active participation in 

domestic in Nasarawa State, Nigeria 

Methodology 

The survey design which is a type of quantitative research was applied for this research work. This research used 

one of the probability sampling methods which is the stratified Random Sampling. This technique used 371 

respondents based on the questionnaires collected from respective Senatorial Districts since 17 questionnaires were 

not returned.  

The stratified random sampling was conducted by dividing the sample size (388) by 3 which represents the three 

senatorial districts (Lafia, Akwanga and Keffi). This division by three gave us, 129, 129 and 130. Hence, 129 

questionnaires were issued to respondents in Keffi and Akwanga respectively while the remaining 130 was 

distributed to respondents in Lafia. 

In order to ascertain the appropriate sample size as earlier determined in sampling technique above, we administered 

the formula by Israel (1992) for calculating the sample size at 95% confidence level at ±7% precision. 
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Where n= sample size, N = population size, e = level of precision. 

n = Number of samples, N = Total population (13,012) and e = Error tolerance (0.05) 

When the formula is used then;  

  
      

               
            

Area of Study 

Nasarawa State is located at the centre of middle belt region, Nigeria on longitude 70E-90E and latitude80N-

90N.the state shares common borders with FCT Abuja on the West, Kaduna State on the North, plateau and Taraba 

states on the East, and Benue and Kogi States on the South. Nasarawa State is situated within the Benue and plateau 

highlands. 

National population commission put the population of Nasarawa State at 1,863,275 (info.ng.com, 2009) The choice 

of Nasarawa State for this research is based on the fact that Nasarawa state is a location of tourists‘ attraction 

ranging from Ecotourism, cultural and hospitality centres, and its accessibility and social amenities (Akwa,  Binbol, 

Samaila, and Marcus, 2007). Also the location of state in the central of Nigeria, bordered with Abuja, the state 

resident Nigerians from all regions of the country. 

Map of study area 

Data Analysis 

 

 
Source: FGN, 2014 
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Upon completion of data collection exercise, all collected data was checked for consistency and then assembled and  

coded depending on the responses provided. Data collected was edited and coded by assigning a code to each 

answer of the question. The research study used descriptive and inferential statistics to analyze data using the 

statistical package for social science (SPSS) version 20.0. 

The study used frequencies and percentages as the mode of analysis for the first section of the instrument which 

focused on personal information. The frequency and percentages table gives a general outcome of the responses and 

also formed the fisrt stage of describing the data collected. In the second stage, the study used mean/averages to 

calculate the different questions including variables in order to ascertain a general understanding of the responses 

and this discussed in relation to the demographic information and objectives two (2). 

The study, moreso, used multiple regression analysis to assess objectives three and four. The researcher considered 

all the three variables in order to establish the relationship and determine influence of the independent variables on 

the dependent variable, where existed. Thus the research used both descriptive and inferential statistics to analyze 

the information provided by the respondents who participated, and to provide the results and conclusion expected of 

the study. Data presentation was done in form of tables, charts and graphs only where it provided successful 

interpretation of the study‘s findings. 

 

Ethical Consideration 

The researcher followed ethical guidelines. This included undergoing an Ethics Review process such as seeking the 

consent of the respondents, assuring the respondents of confidentiality of the data and seeking permission to carry 

out the research from the University and other authorizing bodies, before engaging the respondents to ensure that 

procedures are fair and unbiased to all involved. Great care was taken to ensure that these participants are kept 

completely anonymous in the research. Participants were thanked for their help. Participants were given the option 

of being sent a summary of the results of this research study. The use of security code was utilized to avoid 

mentioning of names of ministries that participated in answering of questionnaires. 

 

Results 

Profiling of recreation behaviour of public servants in Nasarawa State, Nigeria 

A descriptive analysis of the profile of recreation behaviour of public servants in Nasarawa STATE, Nigeria 

indicated based on gender, majority were 223 (61.1%) male while 148 (39.9%) female. Age differences, majority of 

the respondents fall between the age bracket of 31-40, 193 (52%) and 21-30, 96 (25.9%), while 41-50, 68 (18.3%) 

and 51 and above 14 (3.8%) fallowed. Based on level of education of respondents, majority were Degree/HND, 219 

(59%), master degree 74(20%) and high school/diploma 70 (19%). The result based on family size, indicated that 

majority of the respondents had a family size of 6-20, 200 (54%) and 1-5, 104 (28%) others had family size of 11-

15, 30 (8%), 16-20, 26 (7%) and 21 and above 11 (3%). Also majority of the respondents lived in Lafia, Keffi and 

Akwanga, 62%, 15% and 11% respectively. Income distribution among the public servants in the study area shows 

that majority earned between 200, 001-350, 000, 90 (24%) and closely followed by those who earn between 

1,400,001 and above, 82 (22%). 323 which is 87% of the respondents were knowledgeable and aware of recreation 

and tourism activities, while 48 (13%) were ignorant. How the respondents engage or participate in recreation and 

tourism, the responses shown that majority engage in business during their leisure time, 111 (30%), 86 (23%) of the 

respondents visit friend and relatives, 78 (21%) Wine and dine out, while 67 (18%), 22(6%) visit recreation and 

tourist centres, rest and relax respectively. Moreso, the analysis based on respondent travel companions or party, 

shows that majority which 189 (51%) like to engage in recreation and tourism with friends, closely followed by 

those who like engaging in recreation with co-workers 122 (33%) 30 (8%), 19 (5%), 11(3%) engage in recreation 

and tourism with family, peer group and club associate member respectively. The study revealed that majority of the 

respondents get information about recreation and tourism through Friends and Media, 226 (61%), 82 (22%), internet 

were closely indicated as their source of information about recreation and tourism, 41 (11%) while travel consultants 

and tourist information post were the least source the respondents access information about recreation and tourism. 
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A cluster profile of recreation behaviours of public servants in Nasarawa state, Nigeria1 

Variable Range Number of 

respondents 

Percentage 

Gender Male 223 60.1% 

 Female 148 39.9% 

Age 1-20 0 0 

 21-30 96 25.9% 

 31-40 193 52% 

 41-50 68 18.3% 

 51- above 14 3.8% 

Level of education Doctorate Degree 8 2% 

 Master Degree 74 20% 

 Degree/HND 219 59% 

 High school/diploma 70 19% 

Family size 21-above 11 3% 

 16-20 26 7% 

 11-15 30 8% 

 6-10 200 54% 

 1-5 104 28% 

Place of living (most popular) Akwanga 41 11% 

 Keffi 56 15% 

 Lafia 230 62% 

Income distribution $3890 – above 82 22% 

 $1940 - 3890 59 16% 

 $970 - 1940 70 19% 

 $556 – 970 90 24% 

 $1-556 70 19% 

Knowledge and awareness Yes 323 87% 

 No 48 13% 

Engagement/participation Rest/relaxation 22 6% 

 Visit friends/relatives 86 23% 

 Visit recreation centres 67 18% 

 Wine and dine out 78 21% 

 Engage in business 111 30% 

 Others 7 2% 

Respondents travel companions Family members 30 8% 

 Friends 189 51% 

 Peer group 19 5% 

 Co-workers 122 33% 

 Club/associate 11 3% 

Information about creation and 

tourism 

Media 82 22% 

 Friends 226 61% 

 Travel consultants 11 3% 

 Internet 41 11% 

 Tourist info post 7 2% 

 

The results of the analysis above showed that participation in domestic tourism by public servants in Nasarawa state, 

Nigeria was strongly related to the profile behaviours of respondents. The decision to engage or participate in 
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domestic tourism activities appeared to be strongly influenced by the variables of gender, age, level of education, 

family size, place of living, knowledge and awareness, participation choice, travel companions and information 

about recreation and tourism. These confirms to Khoshkam, Masuki and Al-Mulali (2016) that tourism impacts 

influence each individual in the community differently because of their unique personal characteristics. Also in a 

related literature, reviewed, the studies of Richard (2006); Odunga (2010); Vanhove (2005) among others listed 

factors directly affecting participation in tourism as gender, age, level of education, marital status, income level, 

occupation, place of residence, access to information and infrastructure. 

Kotter et al (2009) observed that human behaviour is learned overtime. They further stressed that individual 

develops values, perceptions and Behavioural patterns based on the socialization process within the family and other 

institutions. Individual develop specific values such as freedom, individuality and efficiency which are further 

affected by subcultures, including racial and religious groups. Cohen et al (2014) asserted that most previous studies 

have failed to consider the characteristics of decision making in tourism which is complex and involves multiple 

decisions some made in advance and some made on site. Therefore, it is of paramount important for recreation and 

tourism developers and providers, both public and private, marketers and other stakeholders to understand the travel 

behaviour and motivations of individual tourists, as it may assist them in various product development, improved 

packaging and marketing strategies and enhanced effective services delivery approaches. Hence, the study on the 

role of recreation behaviour in influencing participation in domestic tourism in Nasarawa State is timely, based on 

the above profiles of the behaviour of public servants which shown that profiles of residents influence their 

participation in domestic tourism. 

The antecedent factors influencing resident’s recreational behaviour in Nasarawa State, Nigeria 

This objective is to examine the antecedent factors that may influence residents‘ participation in domestic tourism in 

Nasarawa state, Nigeria. The goal here was ascertain whether antecedent factors of residents can influence their 

involvement in domestic tourism. 

 

Obstacles facing resident’s involvement in domestic tourism 2 

Statement YES (%) No (%) 

High prices of commodities and services in tourism location 80 20 

Lack of time 61 39 

Lack of effective marketing of local media 79 21 

Weakness of marketing of domestic tourism locations 73 27 

Lack of reliable public transport to tourism locations 59 41 

Large family size 50 50 

No need for repetition 41 59 

Lack of self-transport 57 43 

High entry fees in tourism locations 63 37 

Competition from neighboring countries 37 63 

Total  60 40 

 

The above table shows each statement categorized into Yes and No in percentage. The overall percentage was 

obtained by summing up the columnar percentage and dividing by the number of statements (10). 

Description on obstacles facing resident involvement in domestic tourism 

Residents in public servants in Nasarawa State, in their responses to obstacles hindering their involvement in 

domestic tourism; high prices of commodities and services in the tourism location, 80% yes and 20% no; lack of 

time, 61% yes and 39% no; lack of effective marketing of local media, 79% answered yes while 21% no; weakness 

of marketing of domestic tourism locations, 75% marked yes and 27% no; lack of reliable public transport to 

tourism locations, 59% yes while 41% no; large family size, 50% yes and 50% no; no need for repetition, 41% yes 

while 59% no; lack of self-transport, 57% yes which 43% no; high entry fees in tourism locations, 63% yes while 

37% No; competition from neighbouring countries, 37% yes while 63% no.  
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Correlations between obstacles to participation and participation in domestic Tourism.3 

  Participation  Obstacles 

Participation in domestic 

tourism  

Pearson correlation sig. (2-

tailed) 

1.000 0.583** 

Obstacles to participation Pearson correlation  

Sig. (2 –tailed) 

0.583** 

0.000 

1.000 

**Correlation is significant at 0.01 level (2-tailed). 

Hypothesis testing 

The hypothesis was tested by using correlation Pearson indicated above. The acceptance/rejection criteria were that 

if the P-value is greater than 0.05 the Ho is not rejected, but if it is less than 0.05, the Ho fails to be accepted. The 

null hypothesis for the second objective was: Antecedent factors do not influence recreation behaviour of residents 

in Nasarawa State, Nigeria. While the alternative hypothesis was: Antecedent factors influence recreation behaviour 

of residents in Nasarawa State, Nigeria. The P-value of 0.000 indicated that the null hypothesis was rejected; hence 

antecedent factors of residents have a significant influence on recreation behaviour in Nasarawa State, Nigeria.  

In relation to the above finding; Wang (2014) explained that the motivation for traveling can be clustered into three 

groups, namely psychological, cultural and economic. He further stressed that these motivations are commonly 

affected by the external environmental such as social, economic and political factors. Thus, an understanding of 

tourist behaviour is critical for more effective and successful marketing of destination products. Generally, the 

higher the demand for a typical commodity, including recreation. Ore of a goods or service will be chosen at a given 

price where income is higher. Thus determinants of demand normally utilize some form of income measure, 

including gross-domestic product (GDP) (Fao, 2010) 

Reasons for not participating in domestic tourism activities 4 

.Statement YES (%) NO (%) 

Lack of awareness 81 19 

Lack of attraction factors 70 30 

Distance between residence and tourism location 67 33 

Lack of direct transport to tourism locations 64 36 

Lack of disposable income 85 15 

Lack of time due to work pressure 65 35 

Religious reasons 35 65 

Lack of variety of tourism locations 63 37 

Social reasons 59 41 

Infrastructure 77 23 

Lack of interest 58 42 

Domestic tourism is not important for the Nigerian economy 16 84 

Total 62 38 

 

The above table showed each statement categorized into Yes and No in percentage. The overall percentage was 

obtained by summing up the columnar percentage and dividing by the number of statements (12). 

Descriptive on reasons for not participating in domestic tourism activities 

Findings from residents reasons for not participating in domestic tourism activities are; their responses showed lack 

of awareness, 81% yes while 19% no; lack of attraction factors, 70% yes while 30% no; Distance between residence 

and tourism location, 67% yes while 33% no; lack of direct transport to tourism location, 64% yes and 36% no; lack 

of disposable income, 85% yes and 15% no; lack of time due to work pressure, 65% yes while 35% no; religious 

reasons, 35% yes while 65% no; lack of variety of tourism locations, 63% yes and 37% no; social reasons, 59% yes 

while 41% no; infrastructure, 77% yes and 23% no; lack of interest, 58% yes while 42 no; domestic tourism is not 

important for the Nigerian economy, 16% while 84% no. The result shows that residents belief domestic tourism 

important for the Nigerian economy, but there are products and service or destination factors that stand on their way 

to participation in domestic tourism in the study area, ranging from policy and developing, marketing and 

promotion. 
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Correlations between Reasons for not participation and participation in domestic tourism5 

  Participation  Reasons 

Participation in domestic 

tourism  

Pearson correlation sig. (2-

tailed) 

1.000 0.534** 

Reasons not  to participation Pearson correlation  

Sig. (2 –tailed) 

0.534** 

0.000 

1.000 

**Correlation is significant at 0.01 level (2-tailed). 

 

Hypothesis Testing 

The hypothesis was tested by using correlation Pearson correlation indicated above. The acceptance/rejection 

criteria was that if the p-value is greater than 0.05, the Ho is not rejected but if its less than 0.05, the Ho fails to be 

accepted. The null hypothesis for the second objective was: Antecedent factors of residents do not influence 

recreation behaviour in Nasarawa State, Nigeria. The alternative hypothesis was: Antecedent factors influence 

recreation behaviour of residents in Nasarawa State, Nigeria. The p-value of 0.000 indicated that the null hypothesis 

was rejected, hence antecedent factors of residents have a significant influence on recreation behaviour in Nasarawa 

State, Nigeria. In relation with the above results, sustainability, (2013) reports that, among the psychological 

correlates a series of rational and emotional factors either instigate or result from the practice of pro-environmental 

actions. 

In addition, the study of Igbojekwe et al (2013) observed that when someone lacks tourism culture/recreational  

habit, holiday making to him is a waste of resources, time and energy. They further stressed that such a person is 

likely to see leisure-time activities as ―blotting paper‖ that has come to absorb the untapped energies of man. His 

contribution towards the growth of tourism, (if any) would be negligible and he will find it difficult to appreciate 

government‘s effort towards tourism development, he can hardly make efforts towards reservation of potential 

tourist products, neither can be serve as source of information and guide to tourist. However, the recreational 

attitude surveys revealed that over 60 percent of Nigerians interviewed indicated that they are hardly meeting up 

with the provision of basic needs (food and shelter) for their families (Igbojekere, 2009). 

To evaluate residents’ perception and attitude towards domestic tourism 

This objective was to evaluate residents‘ perception and attitude towards domestic tourism. Whether residents‘ 

perception and attitude can significantly influence domestic tourism in Nasarawa Sate, Nigeria. 

Descriptive statistics of residents’ perception and attitude towards domestic tourism6 

Statement SA 

(%) 

A 

(%) 

N 

(%) 

D 

(%) 

SD 

(%) 

Mean S.Dev t-value Rank 

Meeting tourist from all over the 

country and from abroad is a valuable 

experience 

64 32 02 1.3 0.7 3.545 0.75 4.72* 1
st
 

Tourism has led to an increase in the 

availability of recreational facilities 

(like swimming pools, tennis, gym, 

courts) for local people. 

47 44 1.4 6.2 1.4 3.338 0.77 4.33* 2
nd

 

Tourism provides an incentive for the 

restoration of historical buildings 

43 49 5.5 0.7 1.4 3.23 0.97 3.33* 5
th

 

Tourism brings local society and 

culture more positive than negative 

effects 

36 54 5.5 4.1 0.7 3.13 0.95 3.29* 6
th
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The development policies of Nasarawa 

State should be oriented towards the 

implementation and expansion of 

domestic tourism 

54 33 9.7 2.1 1.4 3.20 1.20 2.66* 8
th

 

New programmes environmentally 

oriented towards the preservation of 

Natural resources in the state should be 

developed 

52 41 4.1 0.7 2.1 3.345 0.93 3.59* 4
th

 

New cultural attractions should be 

offered on the state Capital such as 

museums, auditorium, zoo, etc. 

62 28 7 2 1 3.38 1.07 3.15* 7
th

 

Specific attractions aimed at tourists 

increase should be offered (like 

entertainment parks, tourism services, 

and promotion) should be reinforced  

55 39 3 1.4 1.4 3.43 0.83 4.13* 3
rd

 

Average      3.342 1.462 2.286* - 

Regression Analysis 

A regression analysis is usually conducted where a study correlation has yielded positive relationships. A regression 

therefore determines the level of this relationship, particularly when the variables are combined. For this study 

results from the regression analysis indicated that respondents perception and attitudes towards domestic tourism in 

Nasarawa State, Nigeria had a positive and significant influence on their participation in domestic tourism (r = 

0.054, p = 0.000).  

Further explanation of the regression results is that F-test value of 95.46 significant at 1% indicates a significant 

regression that is at least one of the independent variables‘ coefficient is different from zero, meaning also a 

significant coefficient of multiple determination (AdjR
2
 = 0.70). The value of the AdjR

2
 of 0.70 means that the 

independent variables explain about 70% of the variability in the dependent variable (participation in domestic 

tourism). The coefficient 0.054B with a significant t-test value at 5% indicates a positive correlation, meaning as 

perception and attitudes increases by 1 unit, participation in domestic tourism increases by 0.054 units, in other 

words a unitary increase in perception and attitudes of respondents increases domestic tourism participation by 

0.054.  

Regression analysis between perception and attitude towards domestic tourism 7  

Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) .920 .165  5.579 .000 

perception attitude .054 .006 .846 9.771 .000 

 

Implication, perception and attitudes of tourists have a great influence in the participation of tourists in any form of 

tourism. Therefore, for sustainable tourism development, how a people perceive and their attitudes towards tourism 

must be taken seriously by the national, regional and states tourism organizations. This can be attained by creating 

an enabling environment for both investment and participation in domestic tourism. This fact is supported by IME et 

al. (2011) findings show that the reasons for African American low participation rate in physical activity included a 

lack of safe places to exercise or walk. Additionally, in the opinion of Whitehouse (2011) attitude refers to a 

particular predisposed tendency, derived from the individual predefined likes and dislikes and the differentiator 

between what is right, wrong, good or bad according to the intensify or preference of those governing personal 

values. 
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To assess recreation behaviour in influencing domestic tourism participation in Nasarawa State, Nigeria. 

The fourth objective of the study was to assess recreational behaviours of residents and ascertain whether such 

behaviour can influence their participation in domestic tourism in Nasarawa State, Nigeria. 

Descriptive statistics of recreation behaviour in influencing domestic tourism 8 

Statement SA 

(%) 

A 

(%) 

N 

(%) 

D 

(%) 

SD 

(%) 

Mean S.Dev t-value Rank 

Tourism provides an incentive for 

the preservation of natural 

resources 

52 41 2 4 0 3.62 2.57 1.40
NS

 8
th

 

Our standard of living has 

increased more rapidly because of 

the money that tourists are 

spending in our state 

23 28 20 21 8 2.26 1.42 1.59
 NS

 6
th

 

Prices of many goods, services 

and real estate have increased 

because of tourism  

20 22 18 31 9 2.17 1.34 1.61
 NS

 5
th

 

Tourism brings economic benefits 

to the local people 

43 46 4 4 3 3.20 0.95 3.36* 1
st
 

Tourism attracts more 

investments and spending to 

Nasarawa State 

24 46 17 10 3 2.56 1.35 1.89* 4
th

 

Tourism brings the local economy 

more positive than negative 

effects 

40 46 7.5 5 2 3.08 1.10 2.8* 3
rd

 

Tourism greatly adds to traffic 

congestion, noise and pollution  

21 23 23 25 8 2.10 1.44 1.45
 NS

 7
th

 

Tourism brings the environment 

more positive than negative 

effects 

36 49 8 4 3 3.020 1.12 2.69* 2
nd

 

Average      2.75 1.41 1.95* - 

Regression Analysis 

A regression analysis is usually conducted where a study correlation has yielded positive relationships. A regression 

therefore determines the level of this relationship, particularly when the variables are combined. For this study, the 

results from regression analysis indicated that domestic tourism can play a positive and significant role in the 

economy of Nasarawa State, Nigeria. (r = 0.060, p = 0.000). This means that a unitary increase in domestic tourism 

participation leads to an increase in economy of the state by 0.060 times.  

Considering the association between recreation behaviour and participation in domestic tourism this study concurs 

with the assertion of Vauren and Slabbert (2011) that travel behaviour plays an important role in tourism as concept, 

industry and economy, and demand investigation. In agreement with the results of the study, Iyiola and Akintunde 

(2011) further advanced that destination marketing executives must understand that information search behaviour of 

travelers is vital for designing effective marketing campaigns because it represents the primary stage at which 

marketing can provide information and influence travelers‘ vacation decisions, as consumers will use that 

information to form a perception of a particular destination in which such information is gathered.  

Regression analysis between recreational behaviour and domestic tourism participation 9 
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Model Unstandardized Coefficients Standardized 

Coefficients 

t Sig. 

B Std. Error Beta 

1 
(Constant) .805 .280  2.877 .007 

Recreational behaviour .060 .011 .661 5.427 .000 

 

 

Discussion 

Findings from the profile of recreational behaviour of public servants revealed that there are more male public 

servants in Nasarawa State, Nigeria. The findings also revealed that the public servants in Nasarawa State, Nigeria 

were well educated and knowledgeable to take decision on their participation in domestic tourism and all the 

respondents lived within the study area, the three senatorial districts of Nasarawa State, Nigeria are represented in 

the study.  

Moreso, majority of the public servants in Nasarawa State, Nigeria income level is high at $1940– 3890, a positive 

motivation for participation in domestic tourism. In addition, majority of the public servants in Nasarawa State, 

Nigeria had knowledge and aware of recreation and tourism activities in the state. The findings also revealed that 

majority of the public servants in Nasarawa state, Nigeria engages in businesses activities rather than recreation and 

tourism activities, closely followed were those that engage in visit friends and relatives and wine and dine out. 

Majority of the public servants in the study area preferred to travel with friends and co-workers while engaging in 

recreation and tourism activities. Family members and peer groups were closely followed. The public servants 

source of information about recreation and tourism were from friends, media and internet platforms. 

The finding based on antecedent factors influencing participation in domestic tourism in Nasarawa State, Nigeria 

60% score and majority of the respondents were in agreement with most of the statements. Antecedent factors 

influencing public servants participation in domestic tourism were positively and significantly associated (r = 0.583, 

p = 0.000) with obstacles facing residents‘ involvement in domestic tourism is strong and shows that participation in 

domestic tourism are influenced by hindrances which must be addressed for an effective demand for domestic 

tourism by residents in Nasarawa State, Nigeria and reasons for not participating in domestic tourism and 

participation in domestic tourism were positively and significantly associated (r = 0.534, p = 0.000). 

Domestic tourism participation by residents in Nasarawa State, Nigeria can be strongly influenced by numerous 

reasons like, lack of awareness, lack of disposable income, infrastructure, lack of interest etc. The p-value of 0.000 

indicated that the null hypothesis was rejected hence antecedent factors have a significant influence on residents 

participation in domestic tourism in Nasarawa State, Nigeria. 

The average mean of the responses on residents‘ perception and attitude toward domestic tourism in Nasarawa State, 

Nigeria was 3.34 and majority of the respondents were agreeing with most of the statements. The results indicated 

that residents‘ perception and attitudes towards domestic tourism were positively and significantly associated (r = 

0.054, p = 0.000). That the perception and attitudes of tourists have a great influence in the participation of tourists 

in any form of tourism. How a people perceive the concept and activities of domestic tourism has an influence on 

whether to participation in domestic tourism or not as is the case in Nasarawa State, Nigeria. Hence p-value of 0.000 

indicated that the null hypothesis was rejected hence residents‘ perception and attitudes have a significant influence 

on residents‘ participating in domestic tourism in Nasarawa State, Nigeria. 

The mean on recreational behaviour influencing domestic tourism was 2.75 and majority of the respondents were 

agreeing with most of the statements. The results indicated that domestic tourism participation and it role in an 

economy were positively and significantly associated (r = 0.060, p = 0.000). Domestic tourism participation by 

residents in Nasarawa State, Nigeria can bring more positive than negative to the local economy of the state. 

Tourists spending on goods and services can improve the living standard of the population of Nasarawa State, 

Nigeria. 
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Domestic tourism participation play a positive and significant role on economy (r = 0.060, p = 0.000). This means 

that a unitary increase in domestic tourism participation leads to an increase on the economy GDP of the state by 

0.060 times. The p-value of 0.000 indicated that the null hypothesis was rejected hence domestic tourism 

participation by residents of Nasarawa State; Nigeria has a significant influence on their behaviour. 

 

Conclusion 

There is lack of coherent policy on promoting domestic tourism in Nigeria. Equally recreation behaviour poses 

challenges in the rural and urban areas in Nigeria. Nigeria are yet to embrace the values of active recreation 

participation. Therefore the only way to have sustainable domestic tourism is through the assessment of recreational 

behaviour in influencing domestic tourism participation in Nigeria. In a way of conclusion and to discuss the major 

objective of the study and also to do justice to the problem statement, this research forward that: 

Recommendation for policy/practice 

 Nasarawa State Ministry of Culture and Tourism should establish a workable and sustainable tourism 

policy in the area of infrastructural development, provision of incentives to investors, provide enabling 

environment, development of accessible tourist sites and paid holiday allowances to boost domestic 

tourism. 

 The State Ministry of Culture and Tourism and other stakeholders should have a sustainable marketing 

strategy to aggressively create awareness on the values of domestic tourism to the state economy. 

 Destinations managers should consider reduction of prices on tourists goods and services at destinations to 

motivate more participation in domestic tourism. 

 Destination managers should provide variety of the tourist product at destinations to enable choice by all 

segment of the population. 

 There is need for Nasarawa State Ministry of Culture and Tourism have a deliberate policy which is 

oriented towards the implementation of expansion of domestic tourism. 

 Programmes which are environmentally oriented towards the preservation of natural resources should be 

developed in line with the principles of sustainable tourism development. 

 The local media in Nasarawa State should be engage in the effective marketing and promotion of domestic 

tourism to increase residents‘ participation in domestic tourism. 

 

References 

Academic Journals. 2010. Tourism marketing information and destination image management. Volume 4(5).African 

Journals of Business Management. Available: 

http://www.academicjournals.org/article/article1380715458_Molina%20et%20al.pdf. Accessed 8 January 

2015. 

Afolabi, F., (1993). The relative importance of Environmental Beautification and other factors of Domestic 

Patronage of Tourist Centers and Attractions Ado-Ekiti, Ondo State, Nigeria. 

Ajadi, B. S. (2012). An Evaluation of the performance of a National Tourism Organization:  Nigeria Tourism 

Development Corporation. European Journal of Business and Social Sciences, vol. 1. No. 1, pp 40 -48, 

April, 2012. 

Ajzen I. (1985) From Intentions to actions: a theory of planned behaviour in Kuhi J. Beckmann J. (Eds) Action 

control: from cognition to behaviour (pp11-39) Heldelberg, Germany Springer. 

Ajzen I. (1991). The theory of planned behaviour: Organizational Behaviour and Human Decision Processes, 

50:179-211. 

Ajzen, I. &Fishbein, M., (1991) Understanding altitudes and Predicting social behaviour: Prentice Hall, Englewood 

Cliffs, N.J. 

Akintunde P.G. (2001) Administration and organization of Physical and health education, sports and recreation. 

Ibadan: YEW Book. 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

39 Page 

 

Akogun J.F. (2006) Community knowledge and use of existing recreational facilities in Bida, Niger state, Nigeria. 

An unpublished master‘s Thesis, University of Ado-Ekiti, Ado-Ekiti, Nigeria. 

Akwa, V.L., Binbol, N.L., Samaila, K.I., and Marcus N.D., (2007). Geographical Perspective on Nasarawa State: 

Onaivi printing & Pub Co. Ltd. Keffi, Nasarawa State, Nigeria. 

Al-Tarawneh, H.A. (2012) The Main factors beyond decision making‖ Journal of Management Research, Vol. 4 No. 

1 P 1-23. 

Andriotis, K. (2005). Community Groups‘ Perceptions of and Preferences for Tourism Development: The case of 

Crete. Journal of Hospitality & Tourism Research, 29(1), pp 67-90. 

Back, K. J., & Lee, C. K. (2005). Residents‘ perceptions of casino development in Korea: The Kangwon Land 

casino case. UNLV Gaming Research and Review Journal, 9(2), 45-53. 

Baker, D.A & Crompton, J.I. (2000) ―Quality, satisfaction and Behavioural Intentions ―Annals of Tourism 

Research.Vol. 27, no.3 p. 785-804. 

Baker, D.A. and Crompton, J.L (2000) Quality, Satisfaction and Behavioural Intentions, Annals of Tourism 

Research, Vol. 27, pp.785-804. 

Balakrishnan, M. S. (2009). Strategic branding of destinations: a framework. European Journal of Marketing, 43(5-

6), 611-629. 

Becken, S. and HayiJ.e. (2007).Tourism and Climate change.Risks and opportunities. Multilingual matters. 

Bedni, L.A. (2000). Just Sit Down So We Can Talk: Perceived Stigma and Community Recreation. Therapeutic 

Recreation Journal, 34, 1. 

Beeton, S. (2006).community development through tourism. In: Landlink Press, Australia. 

Bindu, N. (2013). A Study on The Attitudes And Buying Behavior Of Air Travellers In Contributing To A 

Sustainable Environment. International Journal of Engineering Management Sciences, 4(1). 

Blasco, D. Guia, J. &Prats, I. (2014) ―Tourism destination zoning in mountain regions: a consumer-based approach‖ 

Tourism Geographic‘s. Vol. 16./ no3. P. 512-528. 

Borg, W. R., & Gall, M. D. (2003). Educational research: An introduction 7th edition. Boston MA &B publication. 

Bourne, H. (2011).The Influence of the Social Group on an Individual. Retrieved: 24/2/2011 from 

http://psychology.jrank.org/pages/479/peer-pressure.html  

Brown, D. (2011). The Roles of Attitude and Aptitude in Success. Retrieved: 24/2/2011 from 

http://www.pickthebrain.com/blog/the-roles-of-attitude-and-aptitude-in-success  

Bull, C., & Lovell, J. (2007). The impact of hosting major sporting events on local residents: an analysis of the 

views and perceptions of Canterbury residents in relation to the tour de France 2007. Journal of Sport & 

Tourism, 12, 229e248. 

Burkart A.J. &Medlik, S. (1988) Tourism: Past, present and future, 2
nd

 edition, ELBS 22 Bedford Square, London. 

Heinmann professional publishing. 

Carte Jimenez (2008) which type of Tourism Matters to the regional economic Growth? The case of Spanish and 

Italy International Journal of Travel Research, Vol. 10, No 1, 2008, pp127-139. 

Causal Approach'' in Matias, A., Nijkamp, P., Sarmento, M. (Ed.), Quantitative Methods in Tourism Economics, 

Springer-Verlag, Berlin. 

Chand, M. and Vivek (2012). Residents‘ Perceptions towards Sustainable Tourism development in Manali  Region 

SAJTH, January 2012, vol. 5. No.1 

Chen C.F. & Chen F.S. (2010).Experience quality, perceived value, satisfaction and behavioural intentions for 

heritage tourists. Tour Manage 31(1): 29-35. 

Chen, C. & Tsai, D., (2007) How destination image and evaluative factors affect behavioral intentions? Tourism 

Management, 28(4), 1115-1122. 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

40 Page 

 

Chen, C.F. & Chen, F.S. (2010) ―Experience quality, perceived Value, satisfaction and Behavioural intentions for 

heritage tourists‖ Tourism management, Vol. 31 no 1 p. 29-35. 

Chen, C.F. & Chen, P.C (2010). Resident Attitudes Forwards Heritage Tourism Development, Tourism 

Geographies, 12(4), pp. 525-545. 

Chen, S.C (2011) Residents‘ Perceptions of the Impact of Major Annual Tourism Events in Macao: Cluster analysis 

Journal of Convention and Events Tourism, 12.106-128, 2011 

Cialdini, R.B., Reno. R.R., and Kallgren, C.A. (1990). A focus theory of normative conduct: Recycling the concept 

of norms to reduce littering in public places. Journal of personality and social psychology. 58, 1015-1026. 

Cohen, S. A., Prayag, G., &Moital, M. (2014). Consumer behaviour in tourism: Concepts, influences and 

opportunities. Current Issues in Tourism, 17(10), 872-909. 

Cohen, S.A. Prayag, G. &Moital, M. (2014) Consumer behaviour in Tourism, concepts, influences and 

Opportunities‖ current issues in Tourism, VOL. 17, NO10. P 872-909. 

Connel, J. and Page, S. (2006). Tourism. A Modem Synthesis, lengage learning EMEA. 

Constantinides, E. (2014). Foundations of social media marketing.Procedia - Social and Behavioral Sciences, 148, 

40-57. 

Cooper C. (1995) ―Strategic Planning of Sustainable Tourism; The case of the offshore Islands of the Uk‖ Journal of 

sustainable Tourism, 10(5): 363-83. 

Cooper, C. & Hall, M. (2008). Contemporary Tourism: An International Approach. London: Butterworth-

Heinemann. 

Cooper, C. and Hall, C.M. (2005). Oceania: A Tourism Handbook, Channel View Pub. 

Cooper, C., Fletcher, J., Gilbert, D., Wanhill, S. 1998. Tourism: principles and practice. 2nd ed. Harlow: Prentice 

Hall/Financial Times. 

Cooper, D., & Schindler, P. S. (2003). Business Research Methods. (8th ed.). Boston: McGraw Hill Irwin. 

Craggs, R., and Schofield, P. (2009). Expenditure-based segmentation and visitor profiling at The Quays in salford. 

UK, Tourism Economics, vol. 15, No. 1, pp. 243-260. 

Craighead, W.E and Nemeroff, C.B. (2004).The concise consini Encyclopedia of psychology and Behaviour 

Science, John Wily and Sons. 

Crano, W.D., and Prislin, R. (2006).Attitudes and Persuasion.Annual Review of psychology. 57(1), 345-374. 

Crawford, D.W., and Godbey, G.(1987). Re-Conceptualizing Barriers to Family Leisure. Leisure Sci.9: 119-127. 

Da Silva, M., (2001) Tourism Voice. GSL Limited Eunibrown House, APAPA Lagos  

Dacko, S.G. (2008). The Advanced Dictionary of Marketing.Putting Theory to Use, Oxford University Press. 

Dardis, R., Derrick, F., Lehfied. A., Wolfe, K.E. (1981). Cross-section studies of Recreating Expenditures in the 

United States. Journal of Leisure Research 13(3), 181-194. 

Decrop, A. &Kozak, M. (2014) ―Consumer Goals in Vacation decision making‖ Journal of Travel and Tourism 

Marketing. Vol. 31, NO1. P. 71-81. 

Department of statistics (2009).Statistical yearbook, issue 57, department of statistics, Amman 

Diedrich, A., &Garcı´a-Buades, E. (2008). Local perceptions of tourism as indicators of destination decline. 

Tourism Management, 1-10. 

Djeri, K., Plavsa, J. Cervic, S. (2007). ― Analysis of Potential Tourists behaviour in the Process of deciding upon a 

tourist destination based on a survey conducted in Backa region‖ GeographicaPannonica, vol. 11, P. 70-76 

Elisa Alén, Trinidad Domínguez and Nieves Losada (2012). New Opportunities for the Tourism Market: Senior 

Tourism and Accessible Tourism, Visions for Global Tourism Industry – Creating and Sustaining 

Competitive Strategies, Dr. Murat Kasimoglu (Ed.), ISBN: 978-953-51-0520-6, 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

41 Page 

 

Elmer J.H. (1973). Social Problems of the Urban Man. The Dorsey Press; Ontaria, Canada, Irwin-Dorsey Ltd. 

Georgetown. Employment Tips (2011).The Three Components of Attitudes. 

Englis, B. G., & Solomon, M. R. (2006). Special Session Summary I am not Therefore, I am: The role of avoidance 

products in shaping consumer behavior. NA-Advances in Consumer Research Volume 24. 

FAO (2010).Determinants of Demand and Consumption.Retrieved: 17/11/2010 from 

http://www.fao.org/docrep/w4388e0t.htm  

Fielding, K.S., & Head, B.W. (2012). Determinants of young Australians‘ environmental actions: the role of 

responsibility attributions, locus of control, knowledge and attitudes, Environmental Education Research, 

18, 171-186. 

Fishbein, M. &Ajzen, I. (2010). Predicting and changing behaviour: The reasoned action approach. New York: 

Psychology Press (Taylor & Francis). 

FMI (1999).Nigeria handbook.Ikoyi Lagos FMI. 

Forsyth, P. (Ed.), International Handbook on the Economics of Tourism, Edward Elgar Publishing, Glouchester.  

Frain, J. (1999). Introduction to Marketing, cengage learning EMEA. 

Fratu, D. (2011). Factors of influence and changes in the tourism consumer behaviour.Bulletin of the Transilvania 

University of Brasov.Economic Sciences.Series V, 4(1), 119. 

Gallarza, M.G., Saura, L.G., & Garcia, H.C. (2002). Destination Image: towards a conceptual framework. Annals of 

Tourism Research, 29(1), 56-78 

Getz, D. (2008). Event tourism: Definition, evolution, and research. Tourism Management, 29, 403–428. 

Gilbert, D. C. (1992). A study of the factors of consumer behaviour related to overseas holidays from the UK 

(Doctoral dissertation, University of Surrey). 

Gilg, A. Barr, S. & Ford, N. (2005) Green Consumption or Sustainable Lifestyles?Identifying the sustainable 

consumer.Futures, 37,481-504. 

Gursoy, D., & Rutherford, D.G. (2004) Host altitudes toward tourism: An improved structural model-Annals of 

Tourism Research, 31(3), 495-516. 

Ha Long, C. (2012). in 2011: More than 4 million tourists visited Ha Long Retrieved 9/2 2014. 

Hall, C.M. (2000). Tourism planning: Policies, processes and relationships. Harlow, UK: Prentice Hall. 

Hall, C.M. (2005). Branding Britain.Journal of vacation marketing, vol. 10, No. 2, pp 171-185. 

Hanna, R., Rohm, A., & Crittenden, V. L. (2011). We're all connected: The power of the social media ecosystem. 

Business Horizons, 54, 265-273. 

Hansen, F. & Kiss R. (2007). Emotions, Advertising and consumer choice Copenhagen Business School. 

Hao H, Long P, Kleakley J. (2011). Factors predicting Homeowners‘ Attitudes towards Tourism: a case of a coastal 

Resort Community. Journal of Travel Research 50(6): 627-640. 

Harrill, R. (2004). Residents‘ attitudes towards tourism development: A literature review with implications for 

tourism planning. Journal of Planning Literature, 18(3), 251-266. 

Harrill, R., & Potts, T. D. (2003). Tourism planning in historic district: Attitudes towards tourism development in 

Charleston. Journal of the American Planning Association, 69(3), 233-244. 

Hasan, M.A. (2015) Promotional Activities in the Strategic Tourism Development of Lapland. Case study: Tour 

Operator‘s appearance in social media. Thesis: Centria University of applied sciences. June 2015. 

Heesch, K. C., Brown, D. R., & Blanton, C. J. (2000).Perceived Barriers to Exercise and Stage of Exercise 

Adoption in Older Women of Different Racial/Ethnic Groups. Women & Health, 30, 61-76.  

Hill, R.P., and Martin, K.D. (2012), Absolute and relative restriction and consumer behaviour: implication for 

understanding global consumption. Journal of consumer affair, Vol 46, No 1, pp 37-61. 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

42 Page 

 

Hines, J. Hunderford, H.R., &Tomera, A.N. (1986-87). Analysis and Synthesis of research on responsible 

environmental behaviour: A Meta-analysis  Journal of Environmental Education 18(2), 1 -8. 

Horner, S., &Swarbrooke, J. (2016).Consumer behaviour in tourism.Routledge. 

HSU.T.K., Tsai, Y.F. & WU.H.H. (2009).―The Preference study of Taiwan ―Tourism Management, Vol. 30. No 2. P 

288-297. 

Ifedi, V. (2009). Domestic Tourism/Nigeria www.nigerianbestforrum.com 

Igbojekwe, P.A. (2009). Recreational Altitude survey.Unpublished work. Imo state University, Owerri, Nigeria. 

Im, E., Ko, Y., Hwang, H., Yoo, K.H., Chee, W., Stuifbergen, A., Walker, L., Brown A., Mc Peek, C., &Chee E. 

(2011).Physical Activity as a Luxury”: African American  

Inchokor, A. (Ed), Environmental and tourism in Nigeria. Environmental and Behaviour Association of 

Nigeria.(1
st
Edn.) Lagos, Nigeria University of Lagos, pp 125-146. 

Iyiola, O.O and Akintunde, O.M (2011).Perception as influence of consumer choice behaviour.The case of Tourism 

in Nigeria. Journal of marketing development of competitiveness 5(7): 27-36 

Jaafar, M., Rasoolimanesh, S.M., & Ismail, S. (2015). Perceived socio cultural impacts of tourism and community 

participation: A case study of Langkwawi Island. Tourism anHospitality Research. 

Jackson, E.L. and Scott, D.(1996). Constraints to Leisure. In E. L. Jackson and Burtons (Eds.) Leisure Studies: 

Prospects for the Twenty-First Century. Pp167-175, State College, PA, Venture Publishing. 

Jackson, L.A. (2008). Residents perceptions of the impacts of special event tourism, Journal of place management 

and Development, 1(3) pp. 241-255. 

Jang, S., and Ham, S. (2009). A double-hurdle analysis of travel expenditure: Baby boomes seniors versus older 

seniors, Tourism Management, vol. 30, No. 3 pp. 372-380. 

Jang, S., Bai, B., Hong, G.S., and O‘leary, J.T. (2004). Understanding travel expenditure patterns: A study of 

Japanese pleasure travelers to the United States by income level. Tourism Management, vol. 25, No. 3, pp. 

331-341. 

Jang, S., Ismail, J., and Ham, S. (2002). Heavy spenders, medium spenders, and light spenders of Japanese outbound 

pleasure travelers. Jornal of Hospitality and Leisure marketing, vol. 9, No. ¾, pp 83-106. 

Jensen, Øystein (2010) 'Social mediation in remote developing world tourism locations - the Significance of Social 

ties between Local Guides and Host Communities in Sustainable Tourism Development', Journal of 

Sustainable Tourism, 18: 5, 615 — 633. 

Johnson C.Y., Bowker, J.M., Cordell, H.K.(2001). Outdoor Recreation Constraints: An Examination of Race, 

Gender, and Rural Dwelling. Southern Rural Sociol.17: 111-133. 

Kachoub, B. (2010). The Relationship of L2 Attitudes and Learning: a Study of Moroccan University Students. An 

unpublished Master‘s Thesis, Ohio University, United States. 

Karoki, A. W. (2011). A Critical Analysis of Domestic Tourism Promotion in Kenya (Doctoral dissertation, 

University of Nairobi). 

Kay, H.K. (2003) Selling Tourism, New York, Delmar Learning. 

Khoshkam, M., Marzuki, A., & Al-Mulali, U. (2016). Socio-demographic effects on Anzali wetland tourism 

development. Tourism Management, 54, 96-106. 

Kim, W.G., Kim, T.T., Gazzoli, G., Park, Y., Kim, S.H., and Park, S.S. (2011).Factors affecting the travel 

expenditure of visitors to Macau, China.Tourism Economics, vol. 17. No. 4, pp. 857 – 883. 

Knudson, D., (1998). Outdoor Recreation and Tourism. New York: Macmillan. 

KOC, E. (2004) The role of family members in the Family Holiday Purchase decision-making process‖ International 

Journal of Hospitality and Tourism Administration, 5(2), 85-101. 

http://www.nigerianbestforrum.com/


LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

43 Page 

 

Kothari, C. (2004). Research Methodology Method and Techniques second revised edition. New Delhi: New Age 

InternationalL (P) Limited, Publishers. 

Kothari, C. R. (2004). Research methodology: Methods and techniques. New Age International. 

Kotler, P. (2009). Marketing management: A south Asian perspective. Pearson Education India. 

Kotler, P. and Keller, K.L. (2014) Building Customer satisfaction, value and Retention.University of New 

Orleans.11
th

 edition. 

Kotler, P., Bowen, J. and Makens, J. (2006).Marketing for Hospitality and Tourism.4th Edition.Upper Saddle River, 

NJ, Pearson Education International. 

Kraus, R. G. (1997). Recreation & Leisure In Modern Society (5th ed.). Sudbury, MA: Jones and Bertlett Publishers. 

Krejcie, R.V. & Morgan, D.W., (19970).Determining sample size for research Activities.Educational and 

Psychological measurement. 

Kumar, P., Kumar, V., & Mishra, J. M. (2015). Social media: A tool for tourism marketing. International Research 

Journal of Business and Management - IRJBM, 3, 1-6. 

Landon, E.L &Locander, W.B. (2009).Family Life Cycle and Leisure Behaviour research.Retrieved: 28/7/2011 from 

www.acrwebsite.org/volumes/display.asp?id=9546  

Lankford, SV. (1994) Attitudes and perceptions toward tourism and rural regional development Journal of Travel 

Research, 32(3), 33–35. 

Larson, C.U. (2009). Persuasion, Reception and Responsibility, Cengage Learning. 

Latkova, P., & Vogt, C. A. (2012).Residents‘ attitudes toward existing and future tourism development in rural 

communities. Journal of Travel Research, 51(1), 50-67. 

Lee, C. K., Kang, S. K., Long, P., &Reisinger, Y. (2010). Residents‘ perceptions of Casino  Impacts: a comparative 

study. Tourism Management, 31(2), 189-201. 

Lee, T.H. (2012) Influence analysis of community resident support for sustainable development.Tourism 

management, 34, 37-46. 

Lee, T.J., Li, J. & Kim, H.K. (2007).Community Residents‘ perceptions and attitudes towards Heritage Tourism in 

Historic City, Tourism and Hospitality Planning & Development 4(2), pp. 91-109. 

Levine, D.S., &Strube, M.J. (2012): Environmental attitudes, knowledge, intentions and behaviour among College 

Students. Journal of Social Psychology, 152, 308-326. 

Lim, C. (2006), ''A Survey of Tourism Demand Modelling Practice: Issues and Implications'' in Dwyer, L., 

Lippa, R.A. (1990). Introduction to social Psychology, California Wadsworth, Inc. 521-545. 

Lopez, K. (2010). The Three Components of Attitudes. Retrieved: 3/3/2011 from 

http://www.articledashboard.com/Article/The-Three-Components-of-Attitudes/1507073  

Louw, R., Saayman, A. (2013), ''Forecasting Tourism Demand for South Africa Using a Single Equation 

Maingi, S.W. (2014). The Efficacy of Park Branding in Influencing Choice Behaviour of Tourists to Kenyan Parks. 

Nairobi, Kenya: Kenyatta University. 

Malik, S. B. (2011). Traditional Costumes of the KalashaKafirs of Chitral, Pakistan.Traditional Knowledge and 

Traditional Cultural Expressions of South Asia, 197. 

Manyara, G., & Jones, E. (2007). Community-based tourism enterprises development in Kenya: an exploration of 

their potential as avenues of poverty reduction. Journal of Sustainable Tourism, 15, 628e644. 

Maraga, J.N., Kibwage, J.K, &Oindo, B.O. (2010). Factors determining community participation in afforestation 

projects in River Nyando basin, Kenya. African Journal of Environmental Science and Technology, 4(12). 

Mason, P., &Cheyne, J. (2000).Residents‘ attitudes towards to proposed tourism development. Annals of Tourism 

Research, 27(2), 391-411. 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

44 Page 

 

Mayring, P. (2007). ‗Qualitative Inhalts analyse‘. [Qualitative Content Analysis] in Flick, Uwe; Kardorff, Ernst von; 

Steinke, Ines (eds.), Qualitative Forschung – Ein Handbuch. Reinbek: Rowohlt Taschenbuch Verlag GmbH 

, pp.468-475.Mugenda, A. G. (2008). Social Science Research: Theory and Principles. Nairobi: Applied 

Research and Training Services. 

Mill, R. & Morrism, A. (2002). The tourist system (4
th

 ed.). Dubugue, 1A: Kendall/Hunt. (Google scholar). 

Mill, R.C & Morrison, A.M. (2009).The Tourism System (6th e.d.). Kendall Hunt Publishing, USA. 

Mondal, S. (2015). Tourists SPOT Buying Behavior: An Analytical Study. Journal of Tourism & Hospitality, 2015. 

Mossberg, L. (2007). A marketing approach to the tourist experience. Scandinavian Journal of Hospitality and 

Tourism, 7(1), 59-74. 

Moutinho, I. (2005). Strategic Management in Tourism. Cambridge. Mass. CABI Publishing. 

Mugenda, O. M., & Mugenda, A. G. (2012). Research methods Dictionary. Nairobi: ACTS. 

Mugenda, O., & Mugenda , A. G. (2003). Research Methods, Quantitative and Qualitative Approaches. Nairobi, 

Kenya: ACT S Press. 

Murphy, P.E. (1995) Tourism, A community Approach, Routledge 

Myers, J., &Sar, S. (2015). The influence of consumer mood state as a contextual factor on imagery-inducing 

advertisements and brand attitude. Journal of Marketing Communications, 21(4), 284-299. 

Nasarawa State Nigeria (2005). Tourism Guide.Lafia, Nasarawa State Ministry of Culture and Tourism. 

National Bureau of Statistics (2011).Federal Republic of Nigeria 2006 Population Census.Retrieved: 6/3/2011from 

http://www.nigerianstat.gov.ng/nbsapps/connections/pop2006.pdf  

Nicholas, L, Thapa B. and Ko, Y. (2009). Residents‘ perspectives of a world heritage site.The pitons management 

Area, St. Lucia. Annals of Tourism Research 36(3), 390-412. 

Nicholls, S., &Amelung, B. (2008). Climate Change and Tourism in Northwestern Europe: Impacts and Adaptation. 

Tourism Analysis, 13(1), 21-31.  

Nicholls, S., &Holecek, D. (2008). Engaging Tourism Stakeholders in the Development of Climate Change 

Decision-support tools: A case study from Michigan, USA.Tourism Review International, 12, 25-42. 

Nicholls, S., Amelung, B., & Viner, D. (2005). Implications of Climate Change for Recreation in the United States. 

National Association of Recreation Resource Planners Annual Conference, Folsom, California, May 2-4. 

Nichollus, S. (2012):  Untelvur recreation and Tourism. In. U.SN National Climate Assessment Midwest technical 

Input report. 

Ninemeier, J.D. & Perdue, J. (2008). Discovering Hospitality and Tourism: The World‘s Greatest Industry, 2
nd

ed. 

New Jersey, Pearson Prentice Hall. 

NTDC. (2006). Nigeria Tourism Master plan. Abuja, Nigeria: Government of the Federal Republic of Nigeria. 

Oak, M. (2010).List of Different Recreational Activities.Retrieved: 26/10/2010 from Richards, G., & Hall, D. 

(Eds.).(2000). Tourism and sustainable community development. USA: Routledge. 

Oana, S., &Mihai, T. (2010). Consumer Behavior In The Different Sectors Of Tourism. Studies in Business and 

Economics, Lucian Blaga University of Sibiu, Faculty of Economic Sciences, 5(3), 277-285. 

Obinna, V., Owei, O., Ayodele, A. &Okwakpam (2009).Patterns and Determinants of Recreational Behaviour in 

Portharcourt, Rivers State, Nigeria. Theoretical and Empirical Researches in Urban Management, 3, 12. 

Odunga, P. (2010). Choice, expenditure and satisfaction of International Tourists to Kenya: A structural Equation 

Modelling Approach. A paper presented at the operations. Research society of East Africa Conference. 

Odunga, P. and Maingi, S. (2008) Challenges to E-tourism Adoption in Kenya (A LISREL Approach Advances in 

Tourism Economics pp. 60-79. 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

45 Page 

 

Oduyoye A.O. (1994). Hospitality Industry for Tourism Development in Nigeria in the Next Decade.Impelling and 

Impeding factors and prospects.Hospitality in Nigeria, vol. 5, No. 1. 

Okoli, C., (2001) Tourism Development and Management in Nigeria.Jee Communication, Enugu. 

Olson, J.M., Zanna, M.P., (1993). Attitudes and altitude change. Ann, Rev. Psychol, 44; 117-154. 

Ondicho, T. G. (2003). Tourism development in Kenya: Constraints and opportunities. African Anthropologist, 

10(1). 

Page, S. and Connel, J. (2006) Tourism: A Modem Synthesis, Language learning EMEA 

Palani, S., &Sohrabi, S. (2013). Consumer Attitudes And Behavior When Selecting A Holiday Destination: 

Introducing Kurdistan to the Finnish traveler. 

Papatheodorou, A. (2006), Managing Tourism Destination, Northampton. Edward Elgas publishers. 

Partington, D. (2002). Essential Skills for Management Research, SAGE. 

Pearce, J. A., & Robinson, R. B. (2007). Strategic Management: Implementation and Control, Boston: Richard D. 

Pinto, D.C., Nigue, W.M., Afiafia, E.D.S, & Herter, M.M. (2011) Green Consumer Values: How do Personal Values 

influence environmentally responsible water Consumption? International Journal of Consumer studies, 

35(2), 122-131 

Prayang, G., Hosany, S. Nunkoo, R., & Alders, T. (2013). London residents‘ support for the 2012 Olympic Games: 

The mediating effect of overall altitude. Tourism management, 36, 629-640. 

Raguana, N.a, Subramonian, H., Sharifb, S.P. (2014). Tourists Perceptions of destination travel attributes: An 

application to international tourists to KudaLumpus. Procedia – social and Behavioural Sciences 144, 403 – 

411. 

Ramkisson, H., &Nunkoo, R. (2011) City image and perceived tourism impact: Evidence from port Louis, 

Mauritius. International Journal of Hospitality and Tourism. Administration, 12(2), 123-143. 

Richard Kraus (1978). Recreation and Leisure in Modem society. Santa Monica. CA, Good year, p. 37. 

Richards G. (2006). Cultural Tourism.Global and Local Perspectives Harwarth Press. 

Robelia, B., & Murphy, T. (2012): What do people know about key environmental issues? A review of 

environmental knowledge surveys. Environmental Education Research, 18, 299-321. 

Roberts, J.A. (1993) Sex differences in Socially Responsible Consumers‘ Behaviours. Psychological Reports, 73, 

139-148. 

Roberts, M. (1974).An Introduction to Town Planning Techniques. London: Hutchinson Publishers. 

Rogerson, C.M. and Visser, G. (2007).Urban Tourism in the Developing World, Transaction Publishers. 

Safari, J., Gowele, V., &Lwelamira, J. (2015). Involvement in tourism activities and perceived benefits in 

communities‘ armed Udzungwa Mountain National park in Tanzania‘ American Journal of environmental 

Protection. 4(3), 120-126. 

Seyidor, J. and Adomaitiene, R. 92016). Factors Influencing Local Tourists‘ Decision-Making on choosing a 

Destination: Case f Azerbaijan. Vilnius University, Lithuania: Online ISSN 2424-6166, Ekonomika 2016 

Vol.95 (3) 

Sharma, B and Dyer, P. (2009). ―Residents‘ involvement in Tourism and their perceptions of Tourism impacts‖, 

Benchmarking: An International Journal, Vol. 16 No. 3, pp. 351-711. 

Sharma, B., &Gursoy, D. (2015). An examination of changes in residents‘ perceptions of tourism impacts over time: 

The impact of residents‘ socio-demographic characteristics. Asia Pacific Journal of Tourism Research, 

20(2), 1332-1352. 

Sharpley, R. (2014). Host perceptions on tourism: A review of the research. Tourism Management, 42, 37-49. 

Sharpley, R. and Telfer, D.J. (2008).Tourism in the Developing Routledge. 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

46 Page 

 

Shih, C., & Nicholls, S. (2011). Modeling the influence of weather variability on leisure traffic. Tourism Analysis, 

16(3), 315-328.  

Shih, C., Nicholls, S., &Holecek, D.F. (2009). Impact of weather on downhill ski lift ticket sales.Journal of Travel 

Research, 47, 359-372. 

Simmons, D.G. (1994). Community participation in tourism planning.Tourism Management. 15(2), 98-108. 

Sindiga I. (2000) Domestic Tourism in Kenya: annual Tourism Research. 

Sirakaya, E. & Woodside, A.G. (2005) ―Building and testing theories of Decision-making by travellers‖ Tourism 

management.Vol. 26, NO.6 P. 815 – 832. 

Smallman, C. & Moore, K. (2010) ―Process studies of tourists‘ decision-making‖ Annals of Tourism Research Vol. 

37, No 2. P. 397-422. 

Smith, R.W., Austin, D.R., Kennedy, D.W., Lee, Y., & Hutchinson, P. (2005).Inclusive and Special Recreation: 

Opportunities for Persons with Disabilities. New York: McGraw Hill. 

STATSA, (2008) Domestic Tourism Growth Strategy: 2012 – 2012 

Sun, X., Sun, W., Wang, J., Zhang, Y., Gao, Y. (2016), ''Using a Grey–Markov model optimized by Cuckoo search 

algorithm to forecast the annual foreign tourist arrivals to China'', Tourism Management, Vol. 52, pp. 369-

379. 

Sustainability (2013).Assessing sustainable behaviour and its correlates: A measure of pro ecological, Frugal, 

Altruistic and Equitable Actisms.Article. 5,711-723; doi:10, 3390/SU 5020711 

Swarbrooke, J. and Horner, S., (2007) Consumer Behaviours in Tourism: Butterworth – Heinemann. 

The World, B. (2013). Nigeria Economic Report. 

Tolijenovis, R., & Faulkner, B. (1999). Tourism and older residents in a Sunbelt resort. Annals of Tourism 

Research, 27(1), 93-114. 

Tontisirin, N. (2014). Population & Sampling. In N. Tontisirin, UP 351 Research Methodology in Planning (p. 15). 

Thammasat: Thammasat University. 

Torkildsen, G. 1999. Leisure and Recreation Management. London, New York: Routledge Tourism Management 

Research. 2014, 1 (2): 27-39. Park Publishing Gimps. 

Tribe, J. (2011). The Economics Of Recreation, Leisure and Tourism (4th ed.). Oxford: Elsevier. 

Tribe, J., (2005) The Economic of Recreation, Leisure and Tourism. Amsterdam: Elsevier 

UNWTO (2010). World Tourism Barometer 7(2)http:umwto.org/facts/eng/pdf/barameter/unwto-   Barom 09-2-en-

excerptpdf.Retrieved 12 August, 2015. 

UNWTO (2011).Promoting Tourism for Sustainable Development and Poverty Reduction. 

UNWTO (2012). Findings of UNWTO study on Domestic Tourism across Asia and the Pacific 

UNWTO (2014). ITB World Travel Trends Report 2014/2015 

UNWTO (2015).World Tourism Highlights 2015. 

Van Liere, K. D., & Dunlap, R. E. (1980). The social bases of environmental concern: A review of hypotheses, 

explanations, and empirical evidence. Public Opinion Quarterly, 44, 181–197. 

Vanhove, N. (2005). The Economics of Tourism Destination Oxford, Butterworth-Heinemann. 

Vanvuuen C. &Slabbert, E. (2011). Travel Motivation and Behaviour of Tourists to a South African Resort. 

Booking of proceeding Vol. 1 International Conference on Tourism and Management Studies- Algarve 

2011. 

Vaz Torres, C., & Pérez-Nebra, A. R. (2007).The Influence of Human Values on Holiday Destination Choice in 

Australia and Brazil.BAR-Brazilian Administration Review, 4(3). 



LAJAST: Journal of Engineering, Science and Technology 

ISSN: 2545 - 5583 (online) 

Vol. 2 Number 1, October, 2018 

www.asuplafia.org.ng/journal 

 

47 Page 

 

Venkatesh, U. (2006). Leisure: meaning and impact on leisure travel behaviour. Journal of Services Research, 6(1), 

87-108 

Vitiis, C. D., Stefano , F., Francesca, I., Alessandrai, M., Nicoletta, P., & Monica, R. (2014). A methodological 

approach based on indirect sampling to survey the homeless population. Rivista Di Statistica Ufficianlen. 1-

2/1014, 9-30. 

Walton, J.K. (2005). Histories of Tourism, Channel view publications. 

Wang, S. (2013). Predicting effects of demographics and moderating power of engagement on residents‘ perceptions 

of tourism development. European Journal of Tourism Research, 6(2), 170-182. 

Wang, Y., &Peister, R. E. (2008).Residents‘ attitudes toward tourism and perceived personal benefits in a rural 

community. Journal of Travel Research, 47(1), 84-93. 

Wang, Y., and Davidson, M.C.G. (2010), A review of micro-analysis of tourist expenditure, current issues in 

Tourism, vol. 13, No. 6, Pp. 5-7-524. 

Wang, Y.S. (2014). Effects of budgetary constraints on international tourism expenditures. Tourism Management, 

41, 9-18. 

Whitehouse, N. (2011). What Role Does Attitude Play in Your Life? Retrieved: 3/3/2011 from 

http://ezinearticles.com/?what-role-does-attitude-play-in-your-life?&id=5527967  

Williams, B. R., Bezner, J., Chesbro, S. B., & Leavitt, R. (2006).The Effect of a Walking Program on Perceived 

Benefits and Barriers to Exercise in Post-menopausal African American Women. Journal of Geriatric 

Physical Therapy, 29, 43-49.  

Witte, K., Meyer G., Montell D. (2001). Effective Health Risk Messages: a step by step guide. SAGE. 

World Bank (2009).World Development Indicators, World Bank, Washington. 

WTTC. (2014). Travel & Tourism Economic Impact 2014 Nigeria. World Travel & Tourism Council. 

WTTC. (2015). The Economic Impact of Travel & Tourism 2015 . The World Travel & Tourism Council (WTTC). 

Xiao, C., & Hong, D. (2010).Gender differences in environmental behaviours in China. Population & Environment, 

32, 88-104 

Xu, S., Barbieri, C., Anderson, D., Leung, Y., &Rozier-Rich, S. (2016). Residents‘ perceptions of wine tourism 

development. Tourism Management, 55, 276-286. 

Yusuff, M.A. and Akinde, M.A. (2015). Tourism Development and Economic Growth Nexus: Nigeria Experience 

European Journal of Hospitality and Tourism Research vol. 3, No. 4, pp 1-10. 

Zelezny, I.C., Chua, P.P & Aldrich, C. (2000).Elaborating on gender differences in Environmentalism.Journal of 

social Issues, 56, 443-457. 

Zelezny, L. C., Chua, P. P., & Aldrich, C. (2000).Elaborating on gender differences in environmentalism.Journal of 

Social Issues, 56, 443–457. 

Zhou, H. (2013). Analysis of Differences between Chinese and Foreign Consumer Behavior.International Journal of 

Business and Social Science, 4(14). 

Zhou, Y. (2010). Resident perceptions toward the impacts of the Macao Grand Prix.Journal of Convention and 

Event Tourism, 11, 138–153. DOI:10.1080/15470148.2010.485179. 

Zhou, Y., &Ap, J. (2009). Residents‘ perceptions towards the impacts of the Beijing 2008 Olympic Games.Journal 

of Travel Research, 48(1), 78–91. DOI: 10.1177/0047287508328792 


